& MillwardBrown

) W T ANXIETYINDEX

1.
INDIA



= & Millwardgrown | W T

AGENDA

BEEKEIPOUIIL oot i o s A i S e SRS 3
MELNOTOIORY ...t 4

Summary of Findings.......... T ——— —— NP——. 5

ANXIBIY SCONES o i s o i s e v s v 8

What's making Indians anxious today? ..., 11

How are different categories being impacted, including

FMCG, consumers durables and ServiCeS? ..o, 19

Key Themes and CONCIUSIONS ..........cooovorroveveereresonsseisses s 31

A I o T A e R B e 40




¥ J

@ & MillwardBrown J ]l"._-"'n.-"

BACKGROUND

The JWT Anxietylndex was launched in February 2003 during the run-up to
the war in Iraqg.

It tracks the level and intensity of consumer anxiety and the drivers of that
anxiety. It examines safety and security concerns—the threat of terrorism,
potential and current military hostilities, crime—as well as economic

worries, such as the cost of health care, the cost of living and job security.

The Anxietylndex is also designed to discover consumer insights that will
help marketers formulate strategies during times of high or low anxiety.

JWT launched the baseline study for Anxietyindex in India in 2009 and
approached Millward Brown to partner in this.
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METHODOLOGY

Data was collected between April 27-May 3, 2009.

Respondents were interviewed face-to-face.

500 adults aged 18-49,
Belonging to SEC A, B and C.
Based in Delhi, Mumbai and Bangalore.

Data was weighted based on IRS figures.
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FIND

India’s anxiety level is high, with close to three-quarters of respondents
saying they are nervous or anxious, considering everything going on in
the world, the country and their family’s life.

People are most worried about security issues (terrorism and crime),
followed by the state of the economy (the cost of living, food prices, the

cost of health care).

People are optimistic about the future, especially the near-term prospects
for the economy.
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